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WHAT IS NEURODIVERSITY?

Neurodiversity embraces the idea that everybody's brain works uniquely and that
neurodivergence is a normal variation.

Neurodiversity
A biological fact. Refers to the natural diversity in human minds.
Neurotypical . . . - .
Having a brain that functions within the dominant standards of 2 OUT OF 10
what society considers normal/typical/dominant.
Neurodivergent
g An umbrella term for a person with a brain that differs from what
is considered normal or typical.
Neurodiverse

Used to describe a group of people whose members differ
neurocognitively from each other.
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THIS IS NEURODIVERSITY

Autism

Dyspraxia

Hyperlexia

Obsessive
Compulsive
Differences
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ADHD

Dyscalculia

Depression
Anxiety

PTSD/CPTSD

Dyslexia

Dysgraphia

Tourette's
Syndrome

Sensory
Processing
Differences




COMMUNICATION & DESIGN CHALLENGES

NEURODIVERGENT SYSTEMIC FRICTION POINTS

Cognitive Load & Information Processing

Lack of Clarity & Structure

Executive Function Barriers

Ambiguity in Tone & Social Cues

Visual & Sensory Design Barriers
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One-Format Communications

Assumption of “Linear Thinking"

Overstimulation & Attention Competition

Memory & Retention Gaps

“Communication Style # Competence”






COMMON PITFALLS

Neurodivergent-Friendly Content Design

Overwhelming visuals

/ N\

CLICKH

et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia
voluptas sit aspe et quasi architecto beatae
vitae dicta sunt explicabo. Nemo enim ipsam
voluptatem quia voluptas sit aspernatur aut
odit aut fugit, sed quia consequuntur magni
dolores eos qui ratione. "Lorem ipsum dolor
sit amet, consectetur adipiscing elit, sed do
eiusmod rnatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione.
"Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod

Yes, you love those big icons with bold
Taub Sans over a busy background -
Just...don't.

It's not helping anyone read your message.
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COMMON PITFALLS

Neurodivergent-Friendly Content Design

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR ADIPISCING ELIT, SED
DO EIUSMOD tempor incididunt ut labore et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt mollit anim id est laborum."
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium
doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim
ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione. "Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor
in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui official

DESERUNT MOLLIT ANIM ID EST LABORUM. LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium
doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim

ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
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Walls of text

Paragraphs that go on forever without clear
structure are basically a cognitive maze.



COMMON PITFALLS

Neurodivergent-Friendly Content Design

Inconsistent navigation or layout

If people have to relearn how to use your interface every time they read your document, they're gone.
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COMMON PITFALLS

Neurodivergent-Friendly Content Design

SINGLES SERIES [@kenny kanray

Unclear Hierarchy

THIS GIVES CONTEXT

You will read
this first.

And you will read this line next.

If everything is emphasized, nothing is.
Design needs to guide the eye, not confuse it.

You will read this body copy if you want to find out maore,
That depends on whether the headline and subhead get
your attention and interest

_ _ You will
It takes the most effort to read because it has a lot of "
text in @ small fort in a light weight with tight line spacing read thls
But this bold font can highlight the key points®*
before the

Many people will skim paragraphs like these if they are
not immediately interested. This is why visual hierarchy is deY COPY.

so vital for drawing attention to your message.

* BRad this lasl a5 3 Weal Cus 10 RGRIEHE & S0eciic word .

i Ken Ay Communications 5 dn B-d Save for
- i Sk I
=i reference

Kenny Song
Hrand Desgner

Copyright © 2026 ADP, Inc. https://www.instagram.com/p/DGOHp9BTRZ5/?utm source=ig web copy link 10 @?



BEST PRACTICES

Neurodivergent-Friendly Content Design

Keep things clear—visually and conceptually

Design for focus, not distraction

Support visual processing styles

Consistency = kindness

Color and contrast are not decorations

Copyright © 2026 ADP, Inc. 11 @



7 7 7 What resources support
neurodivergent-inclusive

communication design?
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WEB CONTENT ACCESSIBILITY
GUIDELINES (WCAG)

Web Content Accessibility Guidelines (WCAG) 2.2
defines how to make web content more accessible to
people with disabilities.

Resource link: https://www.w3.org/WAI/cognitive/
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https://www.w3.org/WAI/cognitive/

PERCEIVABLE OPERABLE UNDERSTANDABLE ROBUST



THRIVES

The HRO THRIVES Guide

A3

DIGITAL ACCESSIBILITY
THRIVES WHEN WE ALL
DO OUR PART

Making documents accessible ensures that everyone in your

audience is getting the same message T H R I V E s
u u u L | u L | u

Alex is an audience made up of people who are blind, sighted, deaf, or who use
assistive technologies like communication keyboards, switch-access, braille
keyboards, and text-to-speech apps. IS AHELPFUL ACRONYM THAT

) ) HIGHLIGHTS THE KEY STEPS TO
By following inclusive and accessible communication standards, we create a
space where everyone can universally access your communication, while also ENSURE THAT YOUR MESSAGES
meeting our legal and compliance needs. CONNECT WITH ALL AUDIENCES

Use the guidelines below when you create your document(s)
before submitting to The Creative Shop or Knowledge
Management for formatting, design, editing or distribution to external

TABLES

Copyright © 2026 ADP, Inc. 15 @



RESOURCES -ADP CONTENT STYLE GUIDE

= WRITING FOR ACCESSIBILITY

THE NEURODIVERSITY DESIGN SYSTEM
UNIVERSAL DESIGN FOR LEARNING (UDL)
WCAG

= NEURODIVERSITY DESIGN

MICROSOFT ACCESSIBILITY

= TOOLS FOR NEURODIVERSITY

Copyright © 2026 ADP, Inc.


https://adp-p-001.sitecorecontenthub.cloud/en-us/asset/879581?tab6843=System
https://adp-p-001.sitecorecontenthub.cloud/en-us/asset/879581?tab6843=System
https://neurodiversity.design/
https://udlguidelines.cast.org/
https://www.wcag.com/blog/digital-accessibility-and-neurodiversity/
https://support.microsoft.com/en-us/topic/accessibility-tools-for-neurodiversity-6dbd8065-b543-4cf8-bdfb-7c84d9e8f74a

BEFORE
& AFTER
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BEFORE & AFTER

EMAIL STRUCTURE
BEFORE

A3

Hhwwps Daagrrg,
for Progie’

ADFP acquired Sora in August 2023, a company excelling in intelligent warkflow automation and data integrations.
Mow known as Enhanced Warkflows, this new WFN offering is designed to replace tha current Onboarding feature and
intraduces additional workFlows that can be customized to indude standard forms {i.e., Direct Deposit, Tax Withholding,
Form |8}, custom farms, email notifications, and tasks for Practitioners, Managers, and Employees.

Enhanced Workflows is 2 WFMN tool for both Current Gen and Mext Gen that allows practitioners to create workflows
to streamling various HR processes for managers and employees, including:

# Onboarding

# Offboarding

# |'m Getting Married

# Pramations

« Employes Validations

Project Impact

With an internal pilot in MAS already underway, this is an opportunity to leverage early insights and proactively prepare
Enhanced Waorkflaws for expansion into Comprehensive Services, targeted for FY2T, and further allows us to better
align across the organization

Az we understand it today, GPT will eventually cease support for our current Onboarding feature, though a specific
timeline has not yet been finalized. While still in its early phase, this project will ensure all Comprehensive Services
clients are migrated to Enhanced Workflows well in advance of lasing our current Onboarding support.

Regards,
ADP Employes

and Always Designing for People are trademarks of ADF, Inc. AN other marks are the property of thear respe wamers. Copyright €

his resered
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AFTER

Enhanced Workflows is a WFN tool for both Current Gen and Next Gen that
allows practitioners to create workflows to streamline various HR processes for

managers and employees, including:

* Onboarding

s Offboarding

s |'m Getting Married

* Promotions

» Employee Validations

PROJECT IMPACT

With an internal pilot in MAS already underway, this is an opportunity to

expansion into Comprehensive Services, targeted for FY27, and further allows
us to better align across the organization

‘While still in its early phase, this project will ensure all Comprehensive
Services clients are migrating to Enhanced Workflows well in advance of losing

our current Onboarding support.

Regards,

ADP Employee

18




BEFORE & AFTER

DESIGN STRUCTURE

BEFORE

CEU Portal LoGH
CEU Handbook FAQs CEU Portal Guide CEU Portal Tutorial
L O o) o] o
CLuU Activity Dates CEV Infioe meation Appty CEus Rewview CEU CLU Submitied

Select a CEU Type

Contributions: to the Brofession

Book/Magazine/Whitapaper

Enter Details

Copyright © 2026 ADP, Inc.

Education

Profossional Dovelopmont

Unigque Work Experience

AFTER

CEU

Portal

Ade] TELM Haruibook FACa Porial Dusde Prorial Tuberial

Log Out

e récerat oo Apoky

Enter Details
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BEFORE & AFTER

PRESENTATIONS

BEFORE

UNVEILING TOTALSOURCE SEGMENTATION

TODAY IS ABOUT

Introducing Explaining the
TotalSource "why" behind this
Segmentation change.

Clarifying what it
means for you.

Copyright © 2026 ADP, Inc. FOR INTERNAL USE ONLY
ADP Confidential
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Describing how it
improves our
business.

You will hear more
about this during
the Town Hall,
and...

AFTER

Audience: Associate Meeting

e UNVEILING TOTALSOURCE SEGMENTATION

TODAY IS ABOUT

1 Introducing
TotalSource

Segmentation

We will keep you
informed along
the way.

Clarifying what

@F Copyright ©2026 ADP, Inc

2 Explaining the
"why" behind
OUL ] this change.

5 You will hear more
about this during
@ the Town Hall, and...

@l it means for you.

Describing how
it improves our

@ business.

We will keep you
informed along
the way.

n  [BD



WHAT YOU'VE LEARNED

KEEP IT NEAT KEEP IT KEEP IT SIMPLE
ORGANIZED




“TO ASK THE
RIGHT QUESTION
IS ALREADY
HALF THE
SOLUTION OF A
PROBLEM."

- Carl Jung
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